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ACCOUNTING £it

Foundations of Accounting &itE&#i Principles of Finance £RiF#it

Financial statement analysis T4533#R&R 9
Cash flow analysis I &EE 01

Time value of money £ HAIATEIMNE

Bond and stock pricing fR&EFREEMN
Interest rate determinants  F|ZRALREFEZE
Group presentation on publicly traded companies
3t _ R ABBITAENA

® The accounting cycle  =it/EH#A

® Service and merchandising firms
RE5HE LT

® Bank reconciliations R{Tx1MH¢

® Uncollectible receivables  F53&UREIA R UK k7R

® Long-term assets KHIZE™

ENGINEERING I8

Engineering Physics TiZ¥I2¥ Engineering Design Tigig&it
® Structural analysis and static equilibrium problems ® Problem formulation and specification devel-
E D SER ) FE R opment [AIRAHIEFHESIE
@ Kinematics and dynamics of rigid bodies ® Designing experimental procedures
NIABIE=hFFEh 1% RITERIER
® Behavior of systems of particles ¥IFZRFERIITHEFE ® Manufacturing processes and testing proto-
® Simple experiments to test physical concepts cols #HhETZFMIR MY
STERERS MY ® Product redesign project =gRi&it
® Conceptual design project &gt

® Computer-aided design and additive manu-

facturing TTENHEENZ TG FIE

SOFTWARE ENGINEERING 3 (¢TI 7%

Java Programming Java{wig Introduction to Python Pythonifiz
® Basic syntax and data structures &4 IEEFEIRLEH . ® Encapsulation and inheritance
® Java methods, references, variables A PythonEd2&F0 4% 7

Javazsit, 5| BRI E ® Code organization ftiZ4E4A
® Linux basics Linux Efif : ® Practical programming skills and
® Object-oriented programming EANRNIRTE software design essentials
® Basic graphs EZAE ERANRIERBEM I IZITER
® Unit testing, debugging E Tz K i ® Construction of a Python game
® Java Exception handling Java & 032 H3EPythonsak
® Java graphic libraries B2
® Multi-threading Z4XF2A0E
@ Network programming MBT2FE1&it

BN KFEHEET TR mMBfM=EEIf  Michelle Zhou

CONTACT US BXZBRFE  michelle.zhou@austin.utexas.edu
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Culture & Literature X{L&X % Cross-cultural Communication FEN{3ZH

® Analysis of literary texts, current events news articles, and ® Using idiomatic and figurative language in
American historical and political documents conversation TERIEFEMR SJIRAEMELIERIE

PRSI EHENE U R EEFR S HBCE Xt ® Conversation patterns, facial expressions, and
® Practice cultural interpretation, meaning, and point of view body language XHEEI, EERRIEMEIAES

related to texts ® Cross-cultural comparison of practices and

HEER Y BRSNS, B customs in the United States with patterns in the
home culture
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ADVERTISING [~ &%
Advertising and Marketing in Advertising | &55#hiEH
® Core concept of advertising |~ &1Z 0TS
® How new media can help organizations reach their objectives FFiS{AINEIEE BhAH LN I B AR
® Understand why and when organizations must use social media tools in their public relations, marketing and advertising
campaigns T RRAALHMAFAUKRAINEARX R EHN SEPERATREGTA
® Integrated marketing communication EE&E#HEHE
® Media planning f&{ASEX
® Advertising psychology & i0\E%
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